
hi, 
we’re 
block.



Anyway, 
enough 

about 
us. 

let’s 
talk 

about 
you.



because 
it’s always 
about you.

Right from the start, we’ve embraced a number of 
fundamental principles that have allowed Block 
to work with a huge range of clients to build suc-
cessful brands.

First and foremost: it is all about you.

This cannot be overstated. Rather than imposing 
an answer on you or pulling one ‘off the shelf’, we 
believe that any solution should extend naturally 
from the personality of your business.

We aim to do what is right for our clients, not 
just what they want. We are not ‘yes’ people. We 
endeavour to challenge our clients and be com-
pletely honest in our counsel. 

We are absolutely serious about what we do but 
we want to have fun doing it. Basically we want to 
work with people who want to work with us.

	1. Be 
exciting. 
2.	 Be 
sensible

	1. Think big. 
2.	Deliver 
bigger

	1. Work hard.	 
2.	Stand out 
for the right 
reasons



what the 
hell are 
they talking 
about?

It seems that everyone’s talking brand. And it 
seems that no one knows what anyone else is talk-
ing about. So let us throw in our two-cents’ worth:

Put simply, we think of a company or product’s 
brand as you would think of someone’s personal-
ity. It’s impossible not to have one, as dull as it 
may be. 

We do not seek to change a client’s brand (that 
can only come from within), but we can help you 
articulate your brand’s vision and create architec-
tures that allow you to connect with your audience 
in an appropriate voice at an appropriate time.

This requires that a strategically-focussed approach 
to creativity be taken.



You want to go 
where?
Why?
With whom?
are you sure?

We like to start any project by thoroughly under-
standing the problem.

We don’t set out knowing the solution – instead 
we follow a logical course and end up somewhere 
unexpected. So we ask questions.

A whole lot of questions.

We need to fully understand your business strate-
gy because, if any brand strategy is to be success-
ful, it must extend naturally from your objectives.

‘Creativity’ isn’t a virtue in and of itself. Being cre-
ative for creative’s sake holds no interest for us. 
However, creatively solving a business problem 
has value.

If your investment is to deliver returns over the 
longer-term, it needs to be about much, much 
more than a logo or a few ads. It needs to be about 
helping  you define your organisation’s personality.



our job  
isn’t done 
until  
something’s 
been done.

Unlike some consultants, we’re not big fans of big 
reports. We don’t believe in mindlessly generat-
ing reports. We don’t believe in jargon. We don’t 
believe in pseudo-scientific proprietary models.

We believe in straight forward processes that de-
liver measurable outcomes.

No matter what the scope of any project, we aim 
to leave you with a result that you can own, act 
upon and grow with. 

After all, as we said at the start of this thing, it’s 
all about you.



block branding pt y ltd,  24  br isbane street,  perth wa 6000 ,  australia

tel  +61  (0)8 9328 1984    fax +61  (0)8 9328 4101    someone@blockbranding.com   abn 27 097 833  782

Block (BlockBranding.com) is an award-winning brand development and management agency. 
Through Block Consulting, Block Branding and Block Imagining, they offer strategic, creative and 
production services to local and international clients. 

The company formed in 2002 with two international clients, one in Sweden and the other in the 
United States. Since then, Block has retained its global outlook by winning clients in South Korea, 
the United States, France, Croatia and Australia.

b lo c k  s t r at e gy

• 	internal brand  

engagement

• 	brand strategy

• 	research

•	business  strategy

• 	consumer segmentation 

& research

b lo c k  c re at i ve

• 	graphic design

•	advertis ing

• 	publication design

•	brand identit y

• 	branded environments

• 	digital  design


